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	J ACCESS TO TURN-KEY PROFESSIONAL NETWORK 

	J ASSISTANCE IN PETITIONING 
GOVERNMENT AGENCIES

	J ASSISTANCE TO BUSINESSES SETTLING  
INTO THE NORTHEAST AND MID-ATLANTIC REGIONS

	J BUSINESS INTRODUCTIONS

	J CERTIFIED TRANSLATIONS OF VITAL  
RECORDS FOR NEW ARRIVALS

	J COMPLIMENTARY ONE-HOUR CONSULTATIONS WITH 
CORPORATE OR IMMIGRATION ATTORNEYS, AND 
REAL ESTATE AND EX-PAT SERVICE PROVIDERS 

	J CORPORATE AFFILIATION INCLUDED 
IN MEMBER ROSTER

	J GENERAL SOCIAL ANCHOR POINT

	J ACCESS TO DACC EXPERTISE 
GATEWAY PROGRAM

	J J-1 VISA SPONSORSHIP PROGRAM* 

	J LANGUAGE HEALTH CHECKS  
(E.G., PRESS RELEASES)

	J MEMBER RATES FOR DACC AND EACC 
PROFESSIONAL AND SOCIAL EVENTS

	J PRIORITY ADMITTANCE TO EVENTS

	J RESERVED SEATING AT ALL FUNCTIONS

	J PROMOTIONAL OPPORTUNITIES

*Currently on hold and under development.

GENERAL DACC MEMBERSHIP BENEFITS
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PROMOTE YOUR BUSINESS

Offering Promotional Opportunities: 
One of Our Core Missions and Key Benefits

We are a predominantly volunteer, 
not-for-profit charitable organization 
whose membership and event fees are 
applied nearly 100% to supporting and 
promoting our members. 

Your sponsorship, at whatever level, is 
therefore what is keeping on our figura-
tive lights.

There are numerous ways that your 
company, you, and your registered 
members can take advantage of our 
range of promotional opportunities and 
we have set those out in the following. 
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Overview of
General Branding Opportunities

EVENT HOSTING

	J ACCESS TO HOST EVENTS

	J ACCESS TO DACC ASSISTANCE/ 
RESOURCES FOR EVENT HOSTING 

NEWSLETTER

	J ABILITY TO POST NEWSLETTER ADS AT  
REDUCED RATES

	J COMPLIMENTARY NEWSLETTER ADS PER 
YEAR

	J ACCESS TO WRITE-UPS RELATED TO COM-
PANY NEWS

	J COMPLIMENTARY INTRODUCTORY AD

	J INTRODUCTORY “COMPANY SPOTLIGHT” 
ARTICLE

DACC WEBSITE 

	J ACCESS TO POST JOB VACANCIES ON 
DACC WEBSITE

	J FEATURED ON DACC WEBSITE WITH HY-
PERLINKED MEMBER LOGO

OTHER OPPORTUNITIES 

	J ABILITY TO OFFER MEMBER-EXCLUSIVE  
PROMO CODES

	J SPONSORSHIP OF EVENT FAVORS/MER-
CHANDISE
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EVENTS

Brand Exposure 
at Events

Our events are social or professional in 
nature, and we endeavor to make both 
as affordable as possible to our mem-
bers.

To that end, there are numerous ways 
that your company, you, and your reg-
istered members can take advantage of 
our range of event-related promotional 
opportunities—most already included 
in your membership, others at a modest 
fee.

	J ABILITY TO HOST EVENTS

	J ACCESS TO DACC EVENT RESOURCES

	J VENUE DIGITAL BANNER
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Presenting at  
Events

TELL YOUR STORY

Doing something exciting that might 
be interesting to other DACC members 
and the general public? Why not tell 
your story at a DACC event? 

With your business membership, you 
have the opportunity to share your sto-
ry, present your brand, and generally  
spark debate. 

We are currently most interested in 
topics such as immigration, sustainabil-
ity, marketing, social media, and excit-
ing start-up stories. But feel free to pro-
pose any topic of interest, professional 
or purely social.

WE HAVE YOUR BACK

If relevant, we will find a venue, provide 
refreshments, and place our resources 
and  experience at your disposal to mar-
ket and execute your successful event 
and, if relevant, contact potential spon-
sors.
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PRESENT VIRTUALLY

During the pandemic, like everyone 
else, we moved some of our events into 
the virtual sphere. We will continue to 
use Zoom Webinar for events when it 
makes sense. 

At virtual events, we can accommodate 
sponsors by changing backgrounds, 
featuring sponsors and logos, and ac-
knowledge donations at the beginning 
and end of events. 
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For major presentation events, we will 
be able to provide brand exposure ei-
ther by projector or large flat screen 
(82” QLED screen or similar, located in 
the welcome area or behind panel pre-
senters). 

We typically include branding for ven-
ue and in-kind sponsors as “rotating 
slides.” 

These change periodically when the 
presenter is not actively using the 
screen, such as before and after a pre-
sentation or during Q&A. 

Venue Digital Banner

SUBMISSION GUIDELINES

	J LOGO, VECTOR-BASED OR 
HI-RESOLUTION JPG

	J AD DIMENSIONS 2840 × 2160 PX

	J PPT PRESENTATION, IF RELEVANT

	J SUBMISSION DEADLINE: 1 WEEK AHEAD 
OF EVENT

Relevant for Presenters and 
Venue and In-Kind Sponsors
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WEBSITE

Exposure Included
in Your Membership

You have two major opportunities to 
brand your company on the DACC web-
site: 

	J POSTING JOB VACANCIES 

	J LISTING IN OUR MEMBERSHIP ROSTER 
WITH YOUR HYPERLINKED  YOUR LOGO.
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Logo 
Membership Roster
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Posting 
Job Vacancies
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NEWSLETTER

Member Spotlights and 
Advertising in Our Newsletter

Every month we run both a member 
spotlight section, in which we describe 
and promote a member company, and 
ads for members.

Our “Member Spotlight” column, ads, 
and mentions in the DACC month-
ly newsletter not only get exposure 
through our newsletter readership (ca. 
500 subscribers) but also through our 
followers on LinkedIn (ca. 600), Face-
book (ca. 1,200), and Twitter (ca. 200). 

Two Brand Exposure 
Options in the  

DACC Newsletter

AUDIENCE

	J UNITED STATES 80%

	J DENMARK 8%

	J OTHER EUROPE 10%

	J AVG. OPEN RATE 44%

	J AVG. CLICK RATE 5%
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Member Spotlight

SUBMISSION GUIDELINES

	J LOGO—VECTOR-BASED OR   
HIGH-RESOLUTION JPG/PNG FILE

	J BRIEF DESCRIPTION

	J WEBSITE LINK

	J RELEVANT NEWS 
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Advertising

SUBMISSION GUIDELINES

RATES

	J WEBSITE LINK

	J IMAGE—VECTOR-BASE,   
HIGH-RESOLUTION JPG, OR PNG FILE

	J FULL-WIDTH DIMENSIONS:  
564PX × MAX. 1,128PX

	J HALF-WIDTH DIMENSIONS:  
282PX × MAX. 564PX

	J FULL-WIDTH IMAGE AD: $75.00

	J HALF-WIDTH IMAGE AD: $40.00
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SOCIAL MEDIA

Using Our Social Media
Presence to Your Advantage

We remain highly engaged with our 
Member Companies across Twitter, 
LinkedIn, and Facebook—especially 
leading up to and after DACC events.

And we make every effort to follow 
our Members’ new product or service 
launches, and other developments. 

SUBMISSION GUIDELINES

	J WEBSITE LINK

	J LOGO—VECTOR-BASED,   
HIGH-RESOLUTION JPG, OR PNG FILE

If you have any special news that you 
believe might be relevant to our follow-
ers and that we have overlooked, please 
feel free to send it to us at daccny@
daccny.com.
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DANISH-AMERICAN CHAMBER OF COMMERCE
228 PARK AVENUE, SUITE #300

NEW YORK CITY
DACCNY@DACCNY.COM


